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TOURISM, SOUTH WEST, STRATEGIES AND PARTNERSHIPS 

82. Mr P.B. Watson to the Minister for Goldfields-Esperance and Great Southern 

I refer to dot point 16 on page 1010 of the budget papers and ask will the Minister provide additional information 
on the tourism strategies and partnerships with Australia’s South West Inc and Tourism WA to maximise 
volumes and yield to the region? 
Mr J.J.M. BOWLER replied: 
Sustainable tourism development continues to be a priority area for the GSDC as it has the potential to deliver a 
broad range of economic, social and cultural benefits to the region. Strong partnerships with Australia's South 
West Inc (ASW) and Tourism WA, as well as key industry stakeholders, are imperative to realising this 
potential.  

GSDC continues to work in partnership with ASW to refine a promotional strategy for the Great Southern MICE 
(meetings, incentives, conferences and exhibitions) industry. Activities for 2005-06 include production of a 
MICE planner which will provide a prospectus of industry and visitor information to potential industry partners 
and customers. The City of Albany has also committed resources to the strategy as a component of their business 
development planning process for the proposed Albany Convention and Entertainment Centre. 

GSDC and ASW are working cooperatively on the design of a product development and marketing project 
which proposes for the development of a series of Great Southern food and wine trails. Funding is being sought 
from State and Commonwealth grant programs.   

The GSDC continues to work closely with Tourism WA which is facilitated by the collocation of the Great 
Southern Regional Manager at the GSDC office in Albany. The arrangement is strategically advantageous for 
both organisations in that it promotes a collaborative Government approach to tourism development and 
promotion in the region.  

The GSDC has committed funding to the upgrade of roadside signage located at key entry points to the region. 
The new signs are designed to promote recognition of the Great Southern regional brand and the iconic natural 
assets of the region. 
 


